
O P A L O P S S A M P L E  R E P O R T  ·  I L L U S T R AT I V E  F I G U R E S

I N - S T O R E  S A M P L I N G  ·  C A M PA I G N  R E C A P

Orchard Peach Nectar
Example brand · in-store sampling program

6 days · Manhattan, Queens & Long Island
Reviewed & approved by OpalOps

6,180
Samples served
units, all 6 stores

11,240
Shoppers approached
rep tally per shift

4,960
Real conversations
stopped, tasted, talked

44%
Engagement rate
conversations ÷
approached

6
stores

7
demo specialists

18
shifts

90
hours on the floor

412
units sold at demo

Samples served by store

Manhattan · UWS 1,320

Manhattan · Chelsea 1,140

Manhattan · UES 1,060

Manhattan · Midtown 980

Whitestone, Queens 910

Port Washington, LI 770

All totals come from each rep’s end-of-shift report, reviewed by
OpalOps.

What shoppers told us

“No high-fructose corn syrup? That’s why
I’m buying it.”
TOP THEME · CLEAN LABEL

“Tastes like real peaches. Where is it in the
store?”
TASTE ·  SHELF LOCATION

“Nice that there’s a smaller bottle for the
kids’ lunches.”
PACK SIZE

Proof behind every number Captured live on the rep’s phone

18 of 18
shifts checked in by GPS at
the store

100%
setup & teardown checklists
complete

96 readings
hourly food temps logged,
all within NYC limits

142 photos
display, placement &
activity, shopper consent
recorded
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Store by store

Store Dates Specialist Hours Approached Engaged Samples Sold

Manhattan · Upper West
Side

Day 1, 4, 5 Rep A 15 2,380 1,070 1,320 96

Manhattan · Chelsea Day 2, 3, 6 Rep B 15 2,090 930 1,140 81

Manhattan · Upper East
Side

Day 1, 4, 5 Rep C 15 1,930 850 1,060 70

Manhattan · Midtown Day 2, 3, 6 Rep D, E 15 1,820 800 980 63

Whitestone, Queens Day 4, 5, 6 Rep F 15 1,640 720 910 58

Port Washington, LI Day 4, 5, 6 Rep G 15 1,380 590 770 44

Total · 6 stores 18 shifts 7 reps 90 11,240 4,960 6,180 412

From the floor Time- and GPS-stamped · full gallery in the online recap

Setup
UWS · 10:52 am

Demo table
Chelsea · 11:05 am

Shelf placement
UES · 11:20 am

Shoppers sampling
Consent on file

Clean teardown
Queens · 4:58 pm

Food-safety log UWS · Day 5 · cold hold

Out of fridge 11:02 am Discard by 5:02 pm

TIME TEMP STATUS

11:02 am 38°F Start · at or below 41°F

12:02 pm 44°F Hourly check

1:02 pm 49°F Hourly check

2:02 pm 53°F Hourly check

3:02 pm 57°F 4-hr check under 70°F · OK to 6
hrs

5:00 pm — Discard alert · product thrown
out

Who lives near these stores
Area residents, US Census data · not booth visitors

$96K
median household
income

38
median age

27%
households with kids

Issues & how we fixed them
Chelsea, Day 3: product delivery 40 min late. Rep
flagged it in the app with a photo; supervisor

reviewed it and the shift was extended so full hours
were delivered.

Resolved same day
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52%
bachelor’s or higher


